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The Problem

Pervasive computing environments may
contain various contextual data Providers,
producing the same context with varying
guality and cost. Such cases lead the Context
Management Platforms (CMPs) into a
dilemma: ‘Which provider to select?’

Proposed Solution

A framework (conCQeng) that assesses the
expected quality and cost of context from
context providers; and performs quality and
cost-aware service selection for the CMPs.
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